Cenveo to Present at UBS Leveraged Finance Conference
ENGLEWOOD, Colo., May 6 /PRNewswire-FirstCall/ -- Cenveo, Inc., (NYSE: CVO)
announced today that it will be presenting at the upcoming UBS Leveraged Finance Conference,
to be held May 10 -13, 2005 in Las Vegas, Nevada. Members of Cenveo's senior management
will be providing an overview of the company, including its position as a leading provider of
visual communications products and services and its growth strategy, as well as overall industry
prospects. A copy of the presentation will be posted on the company's web site at
www.cenveo.com. Cenveo's presentation is scheduled for Wednesday, May 11th at 11:15 a.m.
(PDT) and will be webcast simultaneously. To access the audio webcast go to
www.ibb.ubs.com, find the Conferences link in the middle right side of the page, click on the
graphic link and follow link for webcast under the UBS Leveraged Finance Conference 2005.
About Cenveo
Cenveo, Inc. (NYSE: CVO), www.cenveo.com, is one of North America's leading providers of
visual communications with one-stop services from design through fulfillment. The company is
uniquely positioned to serve both direct customers through its commercial segment, and
distributors and resellers of printed office products through its Quality Park resale segment. The
company's broad portfolio of services and products include e-services, envelopes, offset and
digital printing, labels and business documents. Cenveo currently has approximately 10,000
employees and more than 80 production locations plus five advanced fulfillment and distribution
centers throughout North America. In early 2004, Cenveo was voted second place in the printing
and publishing category as Fortune Magazine's Most Admired Companies and ranked number
five of the Russell 3000 companies on Corporate Governance Quotients by Institutional
Shareholder Services. The company is headquartered in Englewood, Colorado.
Forward-Looking Statements
Statements made in this release, other than those concerning historical financial information,
may be considered forward-looking statements, which are subject to risks and uncertainties,
including without limitation: (1) general economic, business and labor conditions, (2) the ability
to implement the Company's strategic initiatives, (3) the ability to regain profitability after
substantial losses in 2004, 2002 and 2001, (4) the majority of Company's sales are not subject to
long-term contracts, (5) the industry is extremely competitive due to over capacity, (6) the
impact of the Internet and other electronic media on the demand for envelopes and printed
material, (7) postage rates and other changes in the direct mail industry, (8) environmental laws
may affect the Company's business, (9) the ability to retain key management personnel, (10)
compliance with recently enacted and proposed changes in laws and regulations affecting public
companies could be burdensome and expensive, (11) the ability to successfully identify, manage
and integrate possible future acquisitions, (12) dependence on suppliers and the costs of paper

and other raw materials and the ability to pass paper price increases onto customers, (13) the
ability to meet customer demand for additional value-added products and services, (14) changes
in interest rates and currency exchange rates of the Canadian dollar, (15) the ability to manage
operating expenses, (16) the risk that a decline in business volume or profitability could result in
a further impairment of goodwill, and (17) the ability to timely or adequately respond to
technological changes in the Company's industry.
Discussion of additional factors that could cause actual results to differ materially from
management's projections, forecasts, estimates and expectations is set forth under Management's
Discussion and Analysis of Results of Operations and Financial Condition in the Cenveo, Inc.
Annual Report for the fiscal year ended December 31, 2004, and in the Company's other SEC
filings. A copy of the annual report is available on the Company's Web site at
http://www.cenveo.com.

